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Designing a Trigger to Draw the Attention of Pedestrians
through Digital Signage Boards: A Basic Study on Hook Contents
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Abstract: The aim of this research is to design contents for digital signage boards intended for

installation in transportation facilities. Since such signage boards serve as advertisements, it is necessary

to design a trigger to draw the attention of pedestrians to them. Hook contents are intended for use as

triggers to draw the attention of those in their vicinity. This paper investigates restrictions for designing

hook contents intended for public spaces.
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